#BoschCES
Campaign

An omni-channel social campaign strategy that

incorporated on-site and back-end support, paid
social campaigns, content creation, video and
creative support.
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. Bosch USA
prreT. " | Ak by 37

See how connected mability, city, industry and home arg shaping the
Intarnet of Thing ract with exhibits at #BoschCES booth 14028 in
Central Hall at #CES2018 #haT.
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Campaign
Objective

[ i 5 ; . Clirna - real
+ Increase awareness of Bosch’s involvement in CES 2018 by R . air quaiity
. . . can wen your vehiche inlg cond living Space. F : ﬁ
posting and tweeting content with the hashtag, #BoschCES T

+ Increase overall following and engagement on the Bosch USA
Facebook and Twitter pages through promoting content to

qualified audiences

+ Increase awareness of Bosch'’s involvement in the loT
(Internet of Things) industry through engaging posts on

social media
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Campaign
Results

®

+11,000%

increase in new page likes

+11,300%

increase in new page follows

+220%

increase in organic reach

+270%

increase in paid reach

+155%

increase in video views

+ 410%

increase in page views

O

+ 2,400%

increase in impressions

+ 226%

increase in profile visits

+ 69%

increase in mentions

+106

increase in followers
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Promoted
Results

25,314

total clicks

764,436

total impressions

3.31%

click through rate

$0.68

cost per click

$22.41

cost per 1,000

impressions

®

437,923

total reach

1.75

avg. frequency

155,991

page engagement

150,956

post engagement

5,035

page likes

®

742

tweet engagements

19

increase in profile visits
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Facebook
Promoted
Static Posts

17,963 262 $27.21

clicks shares cost per 1,000
impressions

9.31% 53

click through rate comments

22,076 $0.29

post engagement cost per click
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Facebook
Promoted
Video Posts

229,117

impressions

128,871

post engagement

$8.73

cost per 1,000

impressions

128,835

3s views

76,748

10s views

14.50%

avg. video % watched

5,238

complete views (100%)
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Home
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# Make Post B Photo/Video Album @ [« Live Video Stories

I a ce boo k & News Feed oo Add to Your
What's on your mind, Courtney? Shate a phot

° Messenger

g Watch

Photo/Video (:1 Feeling/Activity - ) Ryan Miller
m Marketplace = 23 hours agc

Shortcuts

something

) Bosch USA Taryn Daiml
Northview Class O... sosce  OPONSOred - 17 hours ago

®
I I o m Ot I o n ﬂ S3DIM Haomany Bosch is committed to improving your quality of life with loT + See More

Explore technologies like connected...

5 Events T =y, TR : I Today's Games

[EX pages

100,139 4,874 = Y EEAG

@ Memories e - o Simply.Connected.

impressions page likes = BoschCES » Sac More

N

&8 Friend Lists ' ' | '
23 2 3 49 = g::wc:nUSA I3 shows From Facek
7 4 ) 7 ° & Pages Feed any + Liked ¥ .

11986 people like this
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reach cost per 1,000 &2 Games
Photos . Bosch USA
IMmpressions v See More... sese SPONSOred
1.71
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Facebook
Page Insights

01/01 - 01/07

45

page likes

44

page follows

3,334
organic reach

% Change

5,024

page likes

5,048

page follows

10,809

01/08 - 01/14

98,146
52,469
460

page views

369 220
133 967
2 350

page views

% Change
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Twitter
Impressions

0.40% $1.21

click through rate costs per click

tweet engagement comments

$4.81

cost per 1,000

impressions
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Top Tweets

Educate followers about Bosch’s brand leadership
role in fopics including Mobility (automated,
connected, electrified) and Connected Cities.

52

top tweets

750k

tweet impressions

3,868

profile views GRS

100 T !I::: E

mentions
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" This was by far the best CES yet
for BoschUSA digital, and l owe
you huge props for your help. * —Kevin T.

Corporate Digital
I'm looking forward to working through all the data to determine how we can make it even Communications quqger

better next year - or for any next event. Thank you for going with us on short notice and for

being a step ahead of me when | urgently needed support.

| sincerely appreciate you and everyone back at SSDM who supported this event!
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